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We are a globally acclaimed, award-winning
branding agency, fueled by an unrelenting
passion and the spark of innovation.

— Where creativity knows no bounds.
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Hello World

Big Little.
Hello World!

Company

Section 1.1 Profile

Unlocking the Power of Branding

At Aimstyle, we believe in the power of a well-crafted brand story. We're more than

a branding agency—we're storytellers, innovators, and catalysts for transformation.

Dive into our world where passion and creativity shape global brands.

Our Origin Story

Fromm humble beginnings to global recognition, explore the journey of how
Aimstyle grew into an award-winning agency that redefines branding.

Our Philosophy

The Art of Crafting Authentic Connections. We believe a brand is more than
visuals—it's an experience. Our philosophy centers around creating authentic,
emotional connections between brands and their audiences.

2024
2025



O 5 Mission & Vision

Crafting Tomorrow:
Our Path to Bold
Branding Excellence

. Company 2024
section 1.2 Profile 2025
\
Mission
At Aimstyle, our mission is to ignite bold ideas and
transform them into visually captivating, strategically sound
brands that resonate deeply with audiences. We aim to
empower businesses to tell their stories in a way that not
only sets them apart but also builds lasting emotional
connections with their customers.
/
\

Vision

Our vision is to to be recognized not only for our creative
excellence but for our ability to translate bold ideas into
iconic stories that resonate worldwide. By embracing bold
iInnovation and storytelling, we aim to shape a world where
every brand leaves a lasting legacy, inspiring people and
driving meaningful change.




O 6 Personality

Personality

Section 1.3

Aimstyle is driven by a passion for innovation, constantly pushing the
boundaries of creativity to deliver forward-thinking solutions. Above all,
Aimstyle thrives on collaboration, working closely with partners to craft

personalized, impactful brand experiences.

aimstyle

Strategic
& Insight-Driven

Innovative Ol
& Forward-Thinking

Aimstyle thrives on creativity and
constantly pushes boundaries, staying
ahead of trends to offer fresh,
cutting-edge solutions for every brand.

Company
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Collaborative &
Partner-Focused
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Grounded in research
and a deep
understanding of
market dynamics,
Aimstyle approaches
every project with
precision, ensuring
each decision is
backed by data and
strategy.

2024
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Aimstyle values close
collaboration, working
side by side with clients
to bring their vision to
life through customized
and impactful brand
solutions.
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The core
talents behind

< Hadaf Azzeh Razan Bitar Mahwish Khan Mary Kazoke Martin
alm y e Managing Director Client Success Manager Account Manager Analysis and Research Brand Architect Manager

We are a collective of
diverse talents with
expertise in branding,
design, marketing, web
development, and strategy.
Together, we bring a
dynamic mix of creativity,
insight, and execution to
every project. Doaa El Khouly Amr Ebied Amr Ezzat Reem Halabia Natalie Kopczewski Sara

Art Director Technical head Front-end Engineer Senior Web Developer Business Development Change Management
Executive Consultant




O 8 Our Services

UX-Ul Design

Ensuring that your brand’s website
and apps function seamlessly to
provide a smooth and enjoyable

experience for users.

Motion Graphics

Dynamic animations and
visual effects that bring
your brand to life.

Web, Digital & Social

This ensures that your brand is
visible, consistent, and engaging.

Our Services

Section 2.1

Company 2024
Profile 2025

Brand Revolution

This process revitalizes your brand to
meet current market demands,
making it more relevant, engaging,
and impactful.

Brand Identity

The visual and emotional
representation of how your
brand is perceived by the world.

Creative Design

The development of unique and
engaging visuals that embody
your brand’s identity.
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Our Sighature Process

These stages ensure a cohesive journey from
strategic planning to visual
resulting in a brand that resonates with its

execution,

audience and stands the test of time.

Section 2.2

How We Build Lasting Brands. Take a look
behind the curtain at our meticulous process,
blending strategy, creativity, and technology:

Company
Profile

2024
2025

Brand Discovery

- Market Research
- Audience Analysis
- Brand Positioning

- Growth Potential

Brand Strategy

- Brand Purpose and Mission

- Target Audience Definition

- Value Proposition

- Brand Messaging Framework
- Brand Voice and Tone

- Competitive Positioning

- Customer Experience Strategy

- Long-term Brand Goals

Creative Concept

- Objective Clarification

- Audience Understanding
- Big ldea Exploration

- Narrative Development

- Emotional Appeal

- Message Consistency

- Concept Validation

- Implementation Strategy

Design & Execution

- Brand Guidelines Development

- Asset Creation and Management
- Implementation Framework

- Usage Standards

- Consistency Enforcement

- Ongoing Evaluation

Launch & Beyond

- Launch Strategy

- Performance Tracking

- Market Feedback Collection
- Ongoing Support and
Consultation

- Expansion Opportunities

- Regular Review and Reporting
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Case Study

Case Study

Real Stories, real impact.

By collaborating with Aimstyle, T Republic aimed to
strengthen its brand presence, attract new markets,
and elevate its customer experience. Through a
well-defined brand strategy, T Republic is positioned to
lead the tea industry by offering both sophistication
and accessibility in every cup.

This case study showcases how Aimstyle's strategic
approach helped T Republic address key challenges,
enhance its brand appeal, and unlock new growth
opportunities.

[ePuBLIK

refreshments reimagined.

Section 2.3

Company
Profile

2024
2025

Brand strategy

Challenge: Before partnering with Aimstyle, Kazem's business struggled with agencies that
lacked a clear understanding of the brand’s requirements. Despite several meetings, there
was little progress, and vague timelines further complicated their operational planning.

Solution: Aimstyle implemented a comprehensive and structured approach, focusing on
in-depth consultation to fully grasp the brand’s vision and objectives. Through our signature
process, we developed a clear timeline with measurable milestones, ensuring timely delivery

and smooth execution.

“Developers saw the brand and were encouraged to give us a space in their prime area due
to them loving the brand!".When people saw the branding, they approached us for
potential franchising opportunities, which will lead to more revenue and gave the brand

bigger exposure.

- Kathem Abu Ghazaleh - Founder

Impact: The visually compelling brand
identity crafted by Aimstyle immediately
resonated with key stakeholders. As a
result, Kazem’'s business secured prime
retail space, greatly enhancing its market
positioning and increasing its chances for
success.

Impact: Aimstyle's strategic branding
efforts not only enhanced visibility but
also attracted interest from potential
franchise partners. This expanded
market reach and opened new revenue
streams, laying the foundation for
future growth.
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Section 2.4

Partnerships & Collaborations
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Our
Portfolio

Shaping visions
beyond the ordinary
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Efficiency in Motion,
Logistics in Action

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.
Quis ipsurm suspendisse ultrices gravida.

|||||||||||||||
||||||||||||||||||

||||||||||||
Er ssEssss EsEEss

NAVIGATING e
LOGISTICS
WITH DISCOVER THE
CARGO POWER OF

EFFICIENCY WITH
GLOBAL
FORWARDING!

EIF f%lrovESlding

Q

EI? %lrovk;jlding

NAVIGATING
LOGISTICS
WITH
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www.ctforwarding.com




1 6 Project 2.0

The Challenge

The challenge was to expand beyond its
roots as a small project and build a strong
iIdentity that showcased their expertise in
providing top-quality content in both
English and Arabic.

ALEF CREATES

.4
ol

Alef Creates.

The Approach

By highlighting their ability to deliver
tailored content solutions across multiple
sectors, we crafted a cohesive identity that
communicated their commitment to quality
and cultural relevance in both languages.

Company 2024
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The Results

With a stronger presence, they successfully
attracted a diverse range of clients, from PR
firms to government offices, further
expanding their reach and reputation.
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Project 3.0

The Challenge

The challenge was to communicate their
commitment to both effectiveness and
environmental responsibility in a way that
resonated with eco-conscious consumers.

ECOLANE

6 ecolane

The Approach

We focused on creating a brand identity that
highlighted Ecolane’s use of biodegradable,
plant-based ingredients and Iinnovative,
minimal-waste packaging. Our strategy
emphasized their forward-thinking approach
and environmental care.

Company 2024
Profile 2025

The Results

The brand’s clear message of sustainability
and effectiveness attracted a loyal
customer base, positioning Ecolane as a
go-to for environmentally responsible
home care products.
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Continue Sustainable

www.ecolane.com

www.ecolane.com

Pure And
Simple
Eco Solutions

www.ecolane.com
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The Challenge

Ketolicious needed to establish itself as the
go-to brand for keto-friendly options. The
challenge was to position the brand as both

trustworthy and approachable in a relatively
niche market.

KETOLICIOUS

CURBING YOUR CARBS

The Approach

By crafting messaging and visuals that
highlighted the convenience and taste of their
offerings, we made keto more accessible and
appealing to a broader audience.

Company 2024
Profile 2025

KETOLICIOVUS

The Results

Ketolicious quickly gained recognition from both
keto enthusiasts and the general wellness
community. This led to increased brand awareness,
customer loyalty, and a growing community
around their keto-friendly products.



ENVELOPE

M: +962 77
Amman - Jordan
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KETOLICIOVS

CURBING YOUR CARBS

_ CHICKEN
FAJITA SANDWICH

Buttery bliss, keto twist o
Croissants at Ketolicious! )
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PRAANA

The Challenge

The Approach The Results

The challenge was to communicate the
brand’s unique heritage, quality
craftsmanship, and innovative use of
materials, while positioning Praana as a
symbol of modern elegance and timeless
sophistication.

We crafted a brand story that highlighted
Praana's commitment to quality, durability,
and innovation, with a special focus on the
exclusive use of high-end leathers.

The sophisticated branding and focus on
material quality helped them attract
discerning clients who value both style and
craftsmanship.
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NEW COLLECTION

PRAANA
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The Challenge

D42, a leading global group headquartered
in Dubal, is at the forefront of empowering
global Trade, Logistics, Food Production and
Strategic Investments.

CODE

D=

INTERIORS

The Approach

D42, a leading global group headquartered
in Dubal, is at the forefront of empowering
global Trade, Logistics, Food Production and
Strategic Investments.

Company
Profile

The Results

D42, a leading global group headquartered
in Dubal, is at the forefront of empowering
global Trade, Logistics, Food Production and
Strategic Investments.

2024
2025



OD=

INTERIORS

7th Circle, Tannous Altejary Building
Amman - Jordan

M: +962 0000 0000

E: info@codeinteriors.com
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Statistics

The Most Innovative Strategic

Agency in Dubali

Proudly Winning "Best Strategic
Branding Agency - MEA Business

Awanrds 2023

Aglea MEA Business
sl Awards

15+

Years of experience
delivering exceptional
branding solutions.

500+

Successful projects across
various industries.

50+

Experts in branding,

design, and
development.

Section 4.1

Company
Profile

95%

with long-lasting
partnerships.

Client satisfaction rate,

2024
-2025

10+

clients expanding
globally.

P

Countries served, with
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Let’s Start Your
Brand’s Next Chapter
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Contact Us Phone: Email; Website

Dubai: +971-56768-4438 info@aimstyle.com www.aimstyle.com
Amman: +962 65821441




